Business developer for BBC

Talks about exhibition and trade fare strategies

Dialogue A

What does ELT stand for?

Why do they develop all these types of media?

Dialogue B

What is the main reason he goes to trade fares?

Give an example of what he means

Dialogue C

What is the unique opportunity?

What can you find out easily?

What type of atmosphere is normal at a trade fare

Dialogue D

What is the first tip to shape the thinking behind any planning?

Dialogue E

Summaries the next tip

Dialogue F

Why should you make your appointments in advance?

When you organise meetings, what is important?

Dialogue G

What else should you do before the fare?

Give an example

